














 

 

 

 

 

Exhibit A: Chronology of Trump Deals 

  



CHRONOLOGY OF TRUMP DEALS 



  
CHRONOLOGY OF TRUMP DEALS 

1977 1980 1981 1982 1985 1986 1988 1994 1995 

Development and 
Management: 
Trump Tower, NYC 

Development and  
Management: 
Trump Plaza, Atlantic 
City 

Redevelopment: 
Trump Wollman Rink 

Lasker Rink, NYC 

Acquisition: 
Trump Plaza, Palm Beach 

Land Acquisition: 
Empire State Building, 
NYC 

Redevelopment and 
Management: 
Trump International 
Hotel and Tower, NYC 

Development: 
Grand Hyatt, NYC 

Acquisition: 
Javits Center, NYC 

Condominium Conversion: 
Trump Parc and Trump 
Parc East 

Development: 
Trump Place, NYC 

Sale of St. Moritz Hotel 
NYC 

Acquisition and 
Management: 
Trump Castle, Atlantic 
City 

Development: 
Trump Palace, NYC 

Acquisition: 
Trump Crystal Tower,  
Atlantic City 

Refurbishment and  
Management: 
Plaza Hotel, NYC 

Acquisition: 
Alexander’s Shares, NYC 

Acquisition: 
40 Wall Street, NYC 

Development: 
Nike Store, NYC 

Acquisition: 
Ambassador Hotel, LA 



  
CHRONOLOGY OF TRUMP DEALS 

Acquisition: Kluge Winery, 
Charlottesville, VA  

Management:  Trump 
Ocean Club International 
Hotel and Tower 

1997 1998 2000 2001 2002 2004 2006 2009 2008 

Development: 
Trump World Tower, 
NYC 

2010 

Development and 
Management: 
Trump International 
Hotel and Tower, 
Chicago 

 

Acquisition: 
Palm Beach Estate 

Acquisition: 
Trump National Golf 
Club, Colts Neck, NJ 

Management: 
Trump SoHo, New York 

Acquisition: 
Trump International 
Golf Club, Palm Beach 
County, FL 

Acquisition: 
Trump National Golf 
Club, Briarcliff Manor, 
NY 

Acquisition: 
GM Building, NYC 

Redevelopment: 
610 Park Avenue, NYC 

Acquisition and Development: 
Trump International 
Golf Links, Aberdeenshire, 
Scotland 

Acquisition: 
Trump National 
Golf Club, Washington DC 

Acquisition: 
Trump National Golf Club, 
Hudson Valley, NY 

Acquisition: 
Trump National Golf Club, 
Philadelphia, Pine Hill, NJ 

Management: 
Trump International Waikiki   
Beach Walk 

Acquisition: 
Hotel Delmonico 

Development and 
Management: 
Trump International 
Hotel, Las Vegas 

Acquisition: 
Trump National Golf 
Club, Bedminster, NJ 

Acquisition: 
Trump National Golf 
Club, LA 

2011 



  
CHRONOLOGY OF TRUMP DEALS 

• Following a very competitive bidding process a United   
  States Government agency selected Trump to transform  
  the historic Old Post Office into a luxury hotel. 
 
• Plans for the 250+ room Trump International Hotel,   
  The Old Post Office, Washington, D.C. include curated     
  museum, exhibition gallery, and indoor & outdoor     
  gardens. 
 
• Upon opening, the iconic property will boast world    
  renowned restaurants, a spa, and conference facilities,     
  while preserving and enhancing all of the property’s   
  historic features. 
 
• The Old Post Office is located at the corner of 12th Street 
  and Pennsylvania Avenue blocks from the White House,   
  Mall, and Smithsonian and business district.  
 
• Anticipated opening date: 2016 
 

 

2012:  Trump Organization selected to 
redevelop Washington DC’s Old Post Office 

Statement from the United States Government Agency, General Services Administration (GSA): “After closely evaluating the 
submissions, GSA determined the Trump Organization proposal represented the strongest development team, best long term potential 
for the local community, and most consistent stream of revenue for the Federal Government.”  

 



  
CHRONOLOGY OF TRUMP DEALS 

• Doral is legendary for its four championship golf courses, 
  including the world-renowned Blue Monster, and for 
  hosting PGA tours since 1962 as well as the World Golf    
  Championship since 2007. 
 
• Plans for the property include significant renovations to 
  the resort and golf courses with the intention of restoring    
  Doral to its former grandeur. 
 
• The approximately 800-acre Doral Country Club includes: 

• 700 hotel rooms across 10 lodges;  
• four golf courses;  
• more than 86,000 square feet of meeting space,  
• a 50,000-square-foot spa with 33 treatment rooms;  
• six food and beverage outlets;  
• extensive retail; and 
• a private members’ clubhouse 

 
• Trump Hotel Collection intends to assume management   
  in June 2012. 
 
 

 

2012:  Purchase of Miami’s Doral Hotel & 
Country Club 

“The combination of the property’s incredible location in the heart of Miami and our very significant investment in upgrading the 
resort will enable us to return Doral to its former glory if not surpass it. When completed, Doral will be the finest resort and golf club 
in the country.” – Donald J. Trump 



 

 

 

 

 

Exhibit B: The Trump Organization Overview 

  



CONFIDENTIAL: NOT TO BE DISSEMINATED

TRUMP OVERVIEW



THE TRUMP ORGANIZATION
THE TRUMP ORGANIZATION IS A GLOBAL LEADER IN REAL 
ESTATE DEVELOPMENT, SALES AND MARKETING, AND 
PROPERTY MANAGEMENT REPRESENTING THE HIGHEST LEVEL 
OF EXCELLENCE AND LUXURY IN RESIDENTIAL, OFFICE, 
COMMERCIAL, HOTEL, AND 
GOLF PROPERTIES.

With over 70 projects current and upcoming, The Trump 
Organization is responsible

 

for many of the world’s most 
recognized developments, and for commanding a sizeable 
premium on saleable luxury real estate relative to the 
market that we enter.

Trump International 
Hotel & Tower New York
Trump International 
Hotel & Tower New York



THE TRUMP DIFFERENCE

• Unparalleled, international reputation in penetrated and 
potential markets – the world’s only global real estate brand

• Developer, owner, marketer, and operator

• Personal family involvement in all aspects of every project

•

 

Ability to resonate across the entire range of the top‐tier 
of luxury consumers –

 

from business to entertainment, young 
to heritage brand consumers

•

 

Aspirational brand appealing to both developed 
real estate markets (New York) and emerging ones (Panama 
City, Panama)

• Powerful public relations machine

• Ability to attract world renowned architects, designers, 
and restaurateurs to world‐class projects

• Large pipeline of new deals

• Superior market share results

Trump International 
Hotel & Tower Chicago
Trump International 
Hotel & Tower Chicago



THE TRUMP ORGANIZATION HAS UNPRECEDENTED 
EXPERIENCE IN DEVELOPING MULTI‐USE PROPERTIES OF 
THE HIGHEST LEVEL OF QUALITY AND FINANCIAL RESULTS 
ACROSS RESIDENTIAL, OFFICE, RETAIL, HOTEL AND GOLF 
PROPERTIES.

“Buyers consistently pay a premium –

 

brokers say it’s usually 

 
20% to 30% 

 

of what comparable properties fetch –

 

for a 
condominium with the Trump name on it.”

 
–

 

Forbes, 2006

TRUMP RESULTS

Trump World Tower,
New York
Trump World Tower,
New York



TRUMP RESULTS

With the Gucci flagship, Trump Tower commands 

 
“the highest rent for a space (per square foot) 

 
ever paid on Fifth Avenue retail.”

 
– The Real Deal

Trump Tower,
New York
Trump Tower,
New York



TRUMP RESULTS

Trump at Cap Cana sold 68 lots on the Farallon Estates at 
Cap Cana, Dominican Republic in 4 hours 
for a record breaking $368 million; largest one 

 
day sale ever in the Caribbean.

Trump at Cap Cana,
Dominican Republic



TRUMP DEVELOPMENTS

IN ADDITION TO BUILDING THE MOST 
RECOGNIZABLE HIGHRISES IN THE WORLD, 
THE TRUMP ORGANIZATION HAS A LONG 
HISTORY OF DEVELOPING AND REPOSITIONING 
A WIDE RANGE OF LUXURY PROPERTY TYPES.

Urban Residential Highrises
Horizontal Master Planned Developments
City Hotels
Resort Hotels
Estate Homes
Golf Courses
Office

Trump International 
Hotel and Tower New York
Trump International 
Hotel and Tower New York

Trump International Golf Club and 
Residences,
Puerto Rico

Trump International Golf Club and 
Residences,
Puerto Rico



PORTFOLIO OF PROPERTIES

DOMESTIC PROPERTIES LOCATION
40 Wall Street ........................................................................... New York ........................... Completed
610 Park Avenue ..................................................................... New York ........................... Completed
Trump Palace ........................................................................... New York ........................... Completed
Trump Parc ............................................................................... New York ........................... Completed
Trump Park Avenue .............................................................. New York ........................... Completed
Trump Place ............................................................................. New York ........................... Completed
Trump Tower ........................................................................... New York ........................... Completed
Trump World Tower ............................................................. New York ........................... Completed
Trump Grande ......................................................................... Sunny Isles Beach, FL ... Completed
Mar‐a‐Lago Club ..................................................................... Palm Beach, FL ................ Completed
Trump Plaza New Rochelle ................................................ New Rochelle, NY ........... Completed
Trump International Hotel & Tower .............................. New York ........................... Completed
Trump International Hotel & Tower Las Vegas ......... Las Vegas, NV ................... Completed
Trump Tower City Center .................................................... White Plains, NY ............. Completed
Trump Park Residences  ...................................................... Yorktown, NY ................... Completed
Trump Plaza New Jersey ...................................................... Jersey City, NJ .................. Completed
Trump International Hotel & Tower Chicago .............. Chicago, IL ........................ Completed 
Trump International Hotel & Tower Waikiki .............. Honolulu, HI .................... Completed
Trump Hollywood Beach ...................................................... Hollywood, FL ................ Completed
Trump Parc Stamford ............................................................. Stamford, CT ................... Completed
Trump SoHo New York ......................................................... New York ......................... Completed



PORTFOLIO OF PROPERTIES
DOMESTIC PROPERTIES (CONTINUED) LOCATION
Trump Tower Philadelphia .................................................. Philadelphia, PA ............  Under Development
Trump International Hotel & Tower New Orleans ..... New Orleans, LA ............ Under Development

INTERNATIONAL PROPERTIES LOCATION
Trump World, Seoul ............................................................... Seoul, Korea ..................... Completed
Trump at Cap Cana .................................................................. Dominican Republic ..... First Phase Complete
Trump Ocean Club Panama .................................................. Panama ............................... Under Construction
Trump International Hotel & Tower Toronto ...............        Toronto, Canada ..............          Under Construction
Trump Towers, Sisli, Istanbul .............................................. Istanbul, Turkey ..............          Under Construction
Trump International Hotel & Tower Dubai .................... Dubai, UAE ....................... Under Development
Trump International Golf Links Scotland ......................... Scotland............................... Under Construction

GOLF PROPERTIES LOCATION
Trump International Golf Club West Palm Beach………………… West Palm Beach, FL… Completed
Trump National Golf Club Bedminster ............................................. Bedminster, NJ ............... Completed
Trump National Golf Club Los Angeles ............................................. Los Angeles, CA .............. Completed
Trump National Golf Club Westchester ........................................... Briarcliff Manor, NY ..... Completed
Trump National Golf Club Colts Neck ................................................ Colts Neck, NJ……. ......... Completed
Trump National Golf Club Washington DC ....................................... Potomac Falls, VA……… Completed
Trump International Golf Club and Residences Puerto Rico .... Puerto Rico ...................... Under Construction
Trump International Golf Links Scotland ......................................... Scotland ........................... Under Construction
Trump National Golf Club Hudson Valley ……………………………. Hopewell Junction, NY Completed
Trump National Golf Club Philadelphia ………………………………. Pine Hill, NJ……………… Completed



THE LINNEMAN STUDY

•

 

Peter Linneman, the founding Chairman of the Real Estate 
Department at The Wharton School at the University of 
Pennsylvania, conducted a study in 2007 comparing Trump 
properties to those of similar location and construction quality.

• Real estate results were measured by sales price and velocity
• It was established that in all cases:

•

 

Trump properties command a substantial pricing and velocity 
premium versus their competitors in each luxury 
real estate market

• Trump properties have consistently outperformed 
competitors regardless of type of location or asset class

• Trump can create an affluent residential market in emerging 
areas as well as beat the market in established locations



THE LINNEMAN STUD

 

Y: RESULTSa

DEVELOPMENT
AVG PRICE ($/SF)

AVG SALES VELOCITY 

 

(UNITS/MONTH)

TRUMP COMPETITIONb TRUMP COMPETITION

Trump International Hotel & Tower Chicago $1,066 $817 12 3.5

Trump International  Hotel & Tower Las Vegas $1,225 $993 53 35

Trump International Hotel & Tower Waikiki $1,568 $1,050 464* 59

Trump International Hotel & Tower Toronto $1,080 $918 7.8 5.5

Trump Ocean Club International Hotel & Tower Panama $700 $245 62 10

Trump at Cap Cana – Farallon Estates** $1,752,195* $1,101,053 68* 2.1

The Residences at Trump National Golf Club Westchester $556*** $454 0.53 0.24

The Estates at Trump National Golf Club Los Angeles $943 $613 N/A N/A

Average Trump Premium 52% 684%

a

 

Conducted in July 2007
b

 

Competition set is the highest luxury properties in the market

*

 

Inventory sold out on first day of sales
**

 

Average price per acre
***

 

Westchester sales were townhomes without land or golf privileges



CASE STUDY TODAY: TURKEY

 IN ADDITION TO MARKET‐LEADING PERFORMANCE 
IN STRONG MARKETS, TRUMP’S PARTICIPATION IN PROJECTS 
HAS RESULTED IN STRONG PERFORMANCE 
IN WEAK REAL ESTATE MARKETS.

• In summer of 2008 in Istanbul, the political environment was 
volatile and the residential real estate market was dead

•

 

Trump Towers, Sisli –

 

a project developed by the country’s 
biggest conglomerate, the Dogan Group –

 

has sold over 40% of 
units within its first three months of residential sales with no
advertising and relying only on positive word of mouth

• Prices are now being raised for a second phase of sales
• Tenants are currently reserved for 100% of office space 
despite the fact that it is not being actively marketed

Trump Towers, 
Sisli, Istanbul
Trump Towers, 
Sisli, Istanbul

Trump Towers, 
Sisli, Istanbul
Trump Towers, 
Sisli, IstanbulTrump Towers, 
Sisli, Istanbul
Trump Towers, 
Sisli, Istanbul



•

 

The Trump Organization brings over thirty‐five years 
of expertise in designing, building, marketing, selling 
and operating super luxury properties.
• Development and Construction Management
• Architecture and Interior Design
• Project Funding
• Sales & Marketing
• Public Relations
• Residential Property Management
• Hotel Management
• Golf Course Development and Management

BROAD SCOPE OF VALUE CREATION



UNMATCHED BUZZ AND PRESS INTEREST

Topping Off Party at Trump International Hotel & Tower, Chicago

“… (The Trumps) have something more than their rivals to see them through any storm: their name.”
–

 

Sunday Times of London, June 29, 2008



SALES AND MARKETING

• Impressive results of 52% pricing premiums 
and 6‐to‐7 times competitor’s velocity

•

 

Generate an unprecedented amount 
of media exposure, creating international 
visibility and global sales leads

•

 

Access not only local demand, but generate 
additional international and domestic buyers 
through Trump name and loyalty buyers who 
follow Trump to multiple markets



WAIKIKI CASE STUDY: 
SALES AND MARKETING

•

 

In November 2006, Trump International Hotel & Tower, 
Waikiki substantially sold out in pre‐sales for more than 
$700 million in 8 hours, setting a world record for the total 
dollars purchased within a single residential development 
in a single day.

•

 

The Trump brand resonates globally, and sales research 
demonstrated a strong appeal for the brand and project in 
Asia. Because of this, a launch strategy was created 
in which: 
• The Tokyo sales center launched simultaneously with 
Hawaii creating immediate exposure globally

• Donald J. Trump visited Tokyo to meet with potential 
buyers, creating excitement around the property

•

 

The property attracted an international mix of buyers with 
60% being from Hawaii and Asia, and 40% from the rest of 
the world.

Trump International 
Hotel & Tower Waikiki
Trump International 
Hotel & Tower Waikiki



DEVELOPMENT AND 
CONSTRUCTION MANAGEMENT

• Development and construction quality is what is responsible 
for building and maintaining the Trump brand

•

 

Actively manage developments on day‐to‐day basis –
generally structured as Cost Plus requiring active 
management of general contractors –

 

or support partners
• Public relations from the Trumps’ involvement frequently 
accelerates entitlement decisions

• Donald Trump involved in key negotiations to obtain best 
possible terms

Trump International 
Hotel & Tower Chicago
Trump International 
Hotel & Tower Chicago



LAS VEGAS CASE STUDY: 
DEVELOPMENT AND 
CONSTRUCTION MANAGEMENT

•

 

In the toughest construction environment in the United 
States, Trump International Hotel & Tower, Las Vegas was 
completed 4 months early, under budget, and with less 
than 1% change orders

•

 

At the same time, competitive projects –

 

like the 
Cosmopolitan and City Center –

 

were months behind 
schedule and hundreds of millions over budget

Trump International 
Hotel & Tower Las Vegas
Trump International 
Hotel & Tower Las Vegas



Trump World Tower: Costas Kondylis SoHo: Gary Handel and David Rockwell Chicago: Adrian Smith (SOM)

WORLD‐CLASS ARCHITECTS CREATING 
DRAMATIC ARCHITECTURE

TRUMP BUILDINGS ARE LANDMARKS AND THUS ATTRACT THE WORLD’S BEST ARCHITECTS

Dubai: Tom Wright (Atkins)



PROJECT FUNDING

•

 

Work with lenders to structure creative financing 
vehicles appropriate to the most complex, large‐scale 
real estate developments in the world

• Long‐term relationships with dozens of equity partners 
and lenders

• The Trump family participates in road shows 
to generate interest

Trump Ocean Club 
Panama City, Panama
Trump Ocean Club 
Panama City, Panama



PANAMA CASE STUDY: 
PROJECT FUNDING

•

 

Trump Ocean Club, Panama was looking for financing 
during the credit freeze and the development partner 
was unable to secure a construction loan despite 
record‐breaking pre‐sales

•

 

The Trump family members –

 

Donald, Don Jr., Ivanka, 
and Eric –

 

participated in a road show to bring potential 
investors into the project

•

 

Were able to raise $220MM through a bond issuance –
in addition to lining up bridge financing previously –
that allowed the project to commence

Trump Ocean Club
Panama City, Panama
Trump Ocean Club
Panama City, Panama



RESIDENTIAL MANAGEMENT

• Manage fifteen residential properties for the most 
discerning tenants

• Thirty years of experience without ever
losing a management contract

Lobby, 
Trump Parc



Hotel Lobby
Trump International 
Hotel & Tower Chicago

HOTEL MANAGEMENT

• Eleven hotels in various stages of development around the world:
• Five operating hotels (New York‐Central Park and SoHo, Chicago, Las 
Vegas and Waikiki)

• Panama and Toronto expected to open early 2011
• Current properties in the pipeline include Cap Cana, Dubai, Scotland 
and New Orleans

• Strong pipeline of projects around the world

• Oversee all employees at Trump Hotel Collection properties



HOTEL MANAGEMENT

•

 

Trump International Hotel & Tower, Chicago has received 
multiple accolades while operating in its 
first year as a construction site:
• World’s Best Award: #1 Large City Hotel in Continental 

United States and Canada from Travel and Leisure
• “Hottest New Hotel in the U.S.” by Conde Nast Traveler
• “Best New Business Hotel”

 

by Fortune
• Forbes (Formerly Mobil) Four‐Star Hotel Award 2009, 

2010
• Forbes Four‐Star Restaurant, Sixteen 2009, 2010
• Forbes Four‐Star Spa, The Spa at Trump®, 2009, 2010

•

 

Six months after opening, the hotel was already beating its 
competitive set on REVPAR* –

 

an impressive feat in an 
industry that usually relies on three years of ramp‐up

Sixteen 
Trump International 
Hotel & Tower Chicago

Sixteen 
Trump International 
Hotel & Tower Chicago

* Competitive set includes the top of the luxury market in Chicago
(e.g., Peninsula, Four Season Hotel, The Ritz Carlton)



GOLF COURSE DEVELOPMENT 
AND MANAGEMENT

• Work with world‐class golf course architects (e.g., Tom 
Fazio II, Gil Hanse) to develop new properties

• Acquire, invest, and reposition existing golf courses
• Average operating cost savings of 30% after repositioning
• Members include President Bill Clinton, Jack Nicholson, and 
Clint Eastwood 

• Charity outings held for Rudy Giuliani, Joe Torre, 
and Tiger Woods

Trump International Golf Club
Palm Beach
Trump International Golf Club
Palm Beach

Trump International Golf Club
Puerto Rico
Trump International Golf Club
Puerto Rico



GOLF COURSE DEVELOPMENT 
AND MANAGEMENT

• Acquired “Ocean Trails Golf Course” in Los Angeles in a deteriorated state – few rounds played at 
low fees and two holes collapsing into the ocean

• Invested significantly in facilities and premiered Trump National Golf Club, Los Angeles
• Currently 41,000 golf rounds are played annually at the course at a rate of $375 per round which 
equals just under $15.5 million in revenue

• Residential units surrounding the course have sold for between $7.5 million and $14.0 million

Trump National Golf Club, Los AngelesTrump National Golf Club, Los Angeles



REDEVELOPMENT AND REPOSITIONING

Beyond early­stage, ground­up development, The 

 
Trump Organization can leverage its broad cross­

 
functional experience with developers, owners, banks, 

 
and passive investors to oversee the completion or 

 
repositioning of non­performing assets:

• Construction: Value engineering and development 
management to complete stalled projects quickly and under 
budget

• Sales and Marketing: Rebranding and repositioning assets to 
dramatically improve buyer sentiment and confidence

• Hotel Management: Reflagging and optimizing operations to 
raise REVPAR and control operating costs at under‐
performing hospitality projects



THE TRUMP ORGANIZATION

DONALD J. TRUMP AND THE NEXT GENERATION –

 

DONALD JR., IVANKA, 
AND ERIC –

 

ARE INTIMATELY INVOLVED IN EVERY FACET OF DEVELOPING 
AND MARKETING EVERY TRUMP PROJECT



 

 

 

 

 

Exhibit C: Trump Hotel Collection  

Awards and Accolades 

  



  

Travel + Leisure “World’s Best Business Hotel Awards: Chicago” 2011 
Travel + Leisure “World’s Best Awards: Top Large City Hotels U.S. and Canada” 2011 
Travel + Leisure 2010 World's Best Awards: #1 Large City Hotel - Continental U.S. and Canada 
Travel + Leisure “500 World’s Best Hotels” 2011 
Travel + Leisure “World’s Best Service Awards” 2011 - #1 City Hotel in the U.S. and Canada  
Travel + Leisure “World’s Best Service Awards” 2011 - #4 City Hotel in the World 
Condé Nast Traveler “Best in the World” 2011 
U.S. News & World Report “#2 Hotel in Chicago” and “Top 10 Best Hotel in the USA” 2011 
AAA Five-Diamond Hotel Award, 2011 
AAA Four-Diamond Restaurant Award for Sixteen, 2011 
Forbes Four-Star Hotel Award 2012, 2011, 2010, 2009 
Forbes Four-Star Restaurant, Sixteen 2011, 2010, 2009 
Forbes Four-Star Spa, The Spa at Trump®, 2012, 2011, 2010, 2009 
Michelin Guide Chicago Five Pavilion Rating 2011  
Michelin Star for Sixteen, 2011 
Hotel named as an Expedia Insiders’ Select™ hotel, 2011, 2010 
Global Traveler “Top 10 Midwestern Hotels” 2010 
Andrew Harper’s Hideaway Report “Gastronomic Restaurant of the Year” 2011 
Andrew Harper’s Hideaway Report “Grand Hotel” 2012 
World Travel Awards, North America’s Leading Luxury Hotel 2010 
Worth “Elite List: Best New Restaurants for Business Lunches” 2010 
Chicago Magazine “Best Bar with a View” for The Terrace at Trump 
Rated the hottest new hotel in North America on Condé Nast Traveler’s “Hot List” 2008 
Fortune “Best New Business Hotel” 2008 
Forbes Traveler “World’s Best 50 New Hotels” 2008-2009 
Elite Traveler “Top 101 Suites” 2008 
 
 
 

 

Trump International Hotel & Tower® Chicago 

Awards & Accolades 

HOTEL PERFORMANCE 



  
HOTEL PERFORMANCE 

Awards & Accolades 

Forbes Five-Star Hotel Award 2012, 2011, 2010, 2009 
AAA Five-Diamond Hotel Award, 2011 
AAA Five-Diamond Restaurant Award for Jean Georges, 2011, 2010, 2009, 2008 
Michelin Guide Three-Star Hotel Award 2011, 2010, 2009, 2008 
U.S. News & World Report “#2 Hotel in New York” and “Top 10 Best Hotels in the USA” 2011 
Condé Nast Traveler “Top 50 Hotel Spas in the Continental U.S.” 2011 
Vanity Fair (U.K.) “2011 Best List – Best Mini Bar” 
Elite Traveler “101 Top Hotel Suites” 2010 
AAA Four-Diamond Hotel Award 2010, 2009 
Gayot.com “Top 10 U.S. Hotel Restaurants 2010” for Jean Georges 
Jean Georges Named Outstanding Restaurant by James Beard Foundation 2009 
Travel + Leisure “World’s Best Business Hotels” 2010, 2009 
Condé Nast Traveler “Best in the World” 2011, 2010 
Condé Nast Traveler “Gold List” 2012, 2011, 2009 
Travel + Leisure “500 World’s Best Hotels” 2011, 2010, 2009 
Travel + Leisure “World’s Best Awards: Top 50 Large City Hotels U.S. and Canada” 2011, 2010, 2009 
Forbes Traveler “The World’s 400 Best Hotel & Resorts” 2009, 2008 
Elite Traveler “Top Suites in New York” 2009 
 

Trump International Hotel & Tower ® New York 

Luxury Travel Advisor, “Top 10 Luxury Hotel Openings in 2011” 
Andrew Harper’s Recommendation 2011 
Largest and tallest building in Latin America 

Trump Ocean Club® International Hotel & Tower Panama 

 

Forbes ten most anticipated hotel openings 2012  

Trump International Hotel & Tower Toronto® 

 



  

Condé Nast Traveler “Gold List” 2012 
Condé Nast Traveler “Best in the World” 2011 
U.S. News & World Report “Top 10 Best Hotel in Hawaii” 2011 
ShermansTravel.com “Top 10 Luxury Beach Hotels’ 2011 
Travel Age West “Wave Editor’s Pick for Best New Property or Major Renovation, Hawaii” 2011 
AAA Four-Diamond Hotel Award 2010 
Hotel named as an Expedia Insiders’ Select™  hotel 2011 
One of Hawaii Business Magazine’s “Best Places to Work” 2011 
Donald J. Trump Award for Service Excellence 2011 
Honolulu Magazine, “Best Bar to Watch a Sunset” 2011 
Honolulu Magazine, “Best Place to Network” 
Elite Traveler, “Hawaii’s Top Suites” 2011 
Center on Disability Studies, “Community Hero Award” 2011 
Rakuten Travel Silver Award 2010 
Elite Traveler “101 Top Hotel Suites” 2010 

 

Trump International Hotel Waikiki Beach Walk 

 

Awards & Accolades 

HOTEL PERFORMANCE 

USA Today “Best Bet in Vegas” 2012 
Travel + Leisure “World’s Best Business Hotel Awards: Las Vegas” 2011 
U.S. News & World Report “Top 15 Best Hotel in Las Vegas” 2011 
Forbes Four-Star Spa, The Spa at Trump®, 2012, 2011, 2010, 2009 
AAA Four-Diamond Hotel, 2011, 2010 
AOL City’s Best Hotel 2010 
Elite Traveler “Top Las Vegas Suites” 2010 
ABC News “Top Bathroom with a View” 
The Spa at Trump voted one of the “Favorite New U.S. Spas” 2009 by Spa Magazine 
The Spa at Trump on Condé Nast Traveler’s “Hot List” 2009 
Las Vegas Bride Magazine “Best Wedding Resort 2009” 
Travel Agent “Hot New Hotel” 2009 
Elite Traveler “Top 101 Suites” 2008 
  

 

Trump International Hotel Las Vegas 

 



  

Awards & Accolades 

HOTEL PERFORMANCE 

Elite Traveler, “Top 101 Hotel Suites of the Year 2011” 
Travel + Leisure “World’s Best Business Hotel Awards: New York” 2011 
Condé Nast Traveler “Best in the World” 2011 
SpaFinder “2011 Reader’s Choice Awards: Top Getaway Spa” 2011 
U.S. News & World Report “Top 15 Best Hotel in New York” 
Travel + Leisure “It List” of Top 50 Favorite New Hotels 2011 
Travel + Leisure “World’s Best Awards: Top 50 Large City Hotels U.S. and Canada” 2011 
The Spa at Trump on Condé Nast Traveler’s “Hot List” 2011 
Forbes Four-Star Hotel Award 2012 
Forbes Four-Star Spa, The Spa at Trump® 2012 
SoHi included in New York Wedding’s Ultimate Venue Guide 2011 
Travel Agent “Hot New Hotels” 2011 
Oyster.com “Top 10 Hotels of 2010” 
June Briggs Award for “Outstanding Hotel Partner” 2010 
World Travel Awards, North America’s Leading New Hotel 2010 
BizBash’s Top New Holiday Party Venue in New York 2010 
HotelChatter.com “12 Best Hotels in NYC” Fall 2010 
ABC News “Top Bathroom with a View” 
  

Trump SoHo New York 

 



 

 

 

 

 

Exhibit D: Golf Articles and Photographs 

of Trump International Golf Links, Scotland 

  

























THE HYPE    IS JUSTIFIED
donald trump’s aberdeen course WILL BE UNVEILED IN JULY.                                   these new pictures SUGGEST IT WILL NOT BE A DISAPPOINTMENT. 

Words BY Jack Oliver  PHOTOGRAPHy by brian morgan

t ru m p  s c o t l a n d

This is the  short par-3 6th, 
which measures 165 yards 
off the back tees.



L ove him or loathe him, you are 
going to have to get used to 
the fact that Donald Trump’s 
course near Aberdeen is going 
to turn a lot of heads this 

year. Despite early planning problems, there 
are few people now predicting anything but 
an outstanding success story for Trump 
International Golf Links. 

The turf has now all been laid. A 
scorecard has been produced. Reservations 
for green fees (£150 midweek/£200 
weekends) are selling like hot cakes. And, 
the grand opening is scheduled for July, 
when it is rumoured that Sean Connery 
will accompany Trump to the first tee.

You may still be unable to stop yourself 
scoffing when you hear Trump repeat that 
the links on the Balmedie Estate is going to 
be “the greatest golf course in the world”, 
something he repeats on an hourly basis; 
but – as the opening nears – the dissenting 
voices are fading off into the nearby Ythan 
Estuary.

Trump International Golf Links may not 
trip off the tongue, but the praise heaped 
on the course grows daily.

Most recently, the chief executives of 
both the European Tour and the PGA – 
George O’Grady and Sandy Jones – who 
visited the site late last year, have each given 
it glowing endorsements.

“There is a finesse and feeling that it is a 
true, classic links course which is absolutely 
stunning,” says O’Grady. “All of Donald 
Trump’s courses in the United States are 
fantastic and there is a sense here there has 
been an emphasis on excellence. The 
European Tour has become strong by 
dealing and working with strong, successful 
partners and it is a pleasure for me to get to 
know Donald Trump and learn about his 
vision. I am looking forward to learning 
more over the coming years. If we can find 
the right event for him we’ll work together.”

Jones is even more effusive with his 
praise. “If it’s not in the top three places in 
the world, I’d be surprised,” he says of the 
Martin Hawtree-designed project. “People 
will ask how many courses I’ve seen in the 
world. The answer is probably a fraction. 
But, I’ve seen a few and if someone shows 
me one or two or three that are better, then 
they’ll be hard pushed.”

Trump, of course, is no fool. He is an 
expert at getting people of influence on side. 
Four years ago he went to see R&A chief 
executive Peter Dawson and came away 
with the feeling that there were few 
designers revered as much, by those in 
power, as Martin Hawtree. Shortly 
afterwards, he signed Hawtree up to design 

Architect Martin Hawtree admits he was given a remarkable piece of land, incorporating 
some of the most magnificent dunes on the British and Irish coastline. These gifts of nature 
have given rise to stunning holes, such as the 10th (above) and the 13th (below).

Located on the edge of Scotland’s north-east coast, Trump International Golf Links will 
frequently be buffeted by strong winds, swirling in off the North Sea. At 7,407 yards, it will 
therefore be a true links test. This is the memorable par-4 14th; 410 yards off the tips. 

This is the 395-yard 12th,  a stunning risk-reward par 4. Many of the fairways are wider than 
they appear in the photographs and there will be a transitional zone between the fairways 
and the native marram and other forms of vegetation.

‘Wh e n I  saw th is l an d  
I  wa s ove rwh e lm e d.  

I ’ve n eve r se e n such an 
u nspoi le d an d dr amatic 

se a si de l an dsc ape ’

tr u m p ’ s 
co u r s e

MARCH 2012 // www.golf-world.co.uk
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his course. Now he has both O’Grady and 
Jones on side, some people are even 
suggesting the hosting of the 2022 Ryder 
Cup is not out of the question.

“It will mature very quickly,” says Jones. 
“To take it to tournament standard, 
particularly in north-east Scotland, will 
take about 24 months after it opens. I 
think 2014 might be a sensible time. I said 
after my first visit a couple of years ago that 
Trump was laying down the gauntlet for 
those of us [who decide on where to take 
Opens and Ryder Cups] to decide whether 
we want to take an event there. Maybe one 
thing that will work against it getting the 
Ryder Cup is that it is already coming to 
Scotland in 2014. But it was played four 
times at The Belfry, and that wasn’t a bad 
decision at the time.”

The site is located in a Site of Special 
Scientific Interest. But despite early 
opposition from environmentalists, Trump 
never lost heart. “We stuck it out,” he says. 
“We got rejected and then got accepted. It 
was all very complicated but a poll in 
Aberdeen said that 93 per cent wanted it 
and that is a big percentage.”

Indeed, in many ways Trump seems to 
have thrived on all the controversy, saying 

that all the publicity means he has sold 
“thousands of tee times”. 

In mid-December, plans for a temporary 
clubhouse got the go-ahead and Trump 
asked the Scottish Government to hold a 
public inquiry into plans for a windfarm, 
one-and-a-half miles off the coast.

Hawtree’s design is spectacular, with two 

out-and-back loops of nine holes. The 
course measures 7,407 yards off the tips, 
and there are nearly 100 bunkers in play; 
including 18 on the 18th hole.

Hawtree, who has worked on a plethora 
of Open layouts, says: “It’s the most 
spectacular course I’ve been involved in. It’s 
very dramatic and because of the enormous 

dunes it’s in a way more like an Irish than a 
Scottish links. Landscape-wise it is very 
special indeed, and the dunes dwarf 
everything and concentrate the mind on  
the here-and-now. To date, I’ve heard 550 
‘wows’ from first-time visitors to the site.”

Asked if he thinks it has a chance of 
holding The Open, Hawtree replies: “The 
course has got to develop and needs to get 
some championships under its belt so I 
can’t really see it staging a Major before 
2015 or 2016.” Even if the highly respected 
designer is out by 20 or 30 years, the course 
will still be doing something which no 
other modern layout has managed.

“The design philosophy has been very 
simple,” continues Hawtree. “We have tried 
to let the site, which is magnificent, speak 
for itself, and not to let too much of the 
paraphernalia of modern golf design get in 
the way. The last thing I wanted was 
anything gimmicky, forced or unnatural, 
which was trying too hard to impress.”

“It’s going to be fantastic, beyond what 
we originally thought,” says Trump. “We’ve 
had rave reviews. We have something  
no-one else has.” 

The first week of July cannot come 
quickly enough. n

championship 
links
The 7,400-yard course 
will open in the first 
week of July and all 
reports so far suggest it 
is very special indeed.

second track
Another 18 holes will 
also be designed by 
the respected 
Martin Hawtree, the 
favoured designer 
of the R&A. 

residential
properties
As many as 250 
holiday homes and 
500 houses will 
eventually form a 
residential village. 

luxury hotel
A £250 million  hotel 
is planned to cater 
for visitors to the 
links and, perhaps, 
fans, players and 
media at an Open? 

temporary 
clubhouse
Planning permission 
has been granted for 
the building, which will 
cater for the golfers 
who visit in 2012.

practice 
ground
The perfect place to 
warm up. Trump will 
no doubt hope it will 
one day host the 
world’s finest.

project overview

‘All the debate 
and publicity has 

proved a great 
asset,’ says 

trump. ‘We’ve 
sold thousands 

of tee times’

MARCH 2012 // www.golf-world.co.uk
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Hole 	 1	 2	 3	 4	 5	 6	 7	 8	 9	 10	 11	 12	 13	 14	 15	 16	 17	 18	

Yards	 495	 400	 185	 485	 355	 165	 260	 465	 435	 525	 425	 395	 210	 410	 365	 175	 425	 595
Par	 5	 4	 3	 4	 4	 3	 4	 4	 4	 5	 4	 4	 3	 4	 4	 3	 4	 5















 

 

 

 

 

Exhibit E: Press and Journal Article – 01/26/12 

“New Allies for Trump Bid to Block Turbines” 

  







 

 

 

 

 

Exhibit F: Trump Hotel Collection Press Release 

Regarding The Old Post Office, Washington DC 
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